
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

Students who complete the UiTM Diploma of Accountancy and achieve minimum CGPA of 3.2 out of 4 are 

eligible for transfer credit to the Bachelor of Commerce at UNSW Business School. The transfer credit awarded to 

students may be any combination of Integrated First Year (IFY) courses, other courses approved for credit, or 

General Education courses to a maximum of 48 Units of Credit (UOC)/8 courses. UiTM students are also required 

to satisfy English Language proficiency requirements for admission. 

 

 

Students must successfully complete the UiTM courses listed below to receive the corresponding UNSW IFY 

transfer credit.  All IFY courses are 6 UOC.  

UiTM course UNSW IFY 

 
COMM1100 

Business 

Decision Making 

COMM1110 

Evidence 

Based Problem 

Solving 

COMM1140 

Financial 

Management 

COMM1150 

Global 

Business 

Environments 

COMM1170 

Organisational 

Resources 

ECO162 Microeconomics ✓     

ECO211 Macroeconomics    ✓  

LAW240 Introduction to Commercial 

Law 
✓   ✓  

MGT162 Fundamentals of 

Management 
✓   ✓ ✓ 

STA104 Introduction to Statistics  ✓ ✓   

AIS160 Fundamentals of Information 

Technology  
 ✓   ✓ 

MAF251 Cost and Management 

Accounting 2 
  ✓   

MAF253 Fundamentals of Financial 

Management 
  ✓   

FAR110 Financial Accounting 1   ✓   

LAW346 - Introduction to Partnership 

and Company Law 
   ✓  

MKT243 Fundamentals of Marketing    ✓  

AIS205 Computerised Accounting     ✓ 

MAF201 Cost and Management 

Accounting 1 
    ✓ 

FAR160 Financial Accounting 2     ✓ 

http://www.unsw.edu.au/elp


 

UiTM Diploma of Accountancy UNSW Bachelor of Commerce 

FAR210 Financial Accounting 3 + FAR270 Financial 
Accounting 4 

ACCT2511 Financial Accounting Fundamentals 

MAF201 Cost and Management Accounting 1 + 
MAF251 Cost and Management Accounting 2 

ACCT2522 Management Accounting 1 

FAR320 Financial Accounting 5 
ACCT2542 Corporate Financial Reporting and 
Analysis 

AUD339 Auditing ACCT3708 Auditing and Assurance Services 

MKT243 Fundamentals of Marketing MARK2012 Marketing Fundamentals 

 

 

Students who receive a minimum of 24 UOC/4 courses of IFY transfer credit will also be awarded credit for 

COMM0999 myBCom Blueprint (0 UOC).  

The BCom Bootcamp is held each intake to welcome transfer students to the Bachelor of Commerce. The 

Bootcamp is designed to connect you with other students, create a sense of belonging and be both challenging 

and fun.  

The bootcamp provides you with the opportunity to meet the minimum Program Learning Outcomes standard as 

expected of students who have completed the Integrated First Year at UNSW Business School and contributes to 

COMM1999 myBCom First Year Portfolio in the myBCom series, a core requirement of your program.   

Attendance is compulsory for all transfer students.  Delaying your attendance at the myBCom Bootcamp may 

delay the completion of your degree.  

 

• Entry requirements are subject to change and the CGPA above will be reviewed on a regular basis. 

• Courses marked with * may influence your choice of major/s and your ability to complete within 2 years.  

• We recommend that you review the Bachelor of Commerce program structure to understand how to 

progress with your course enrolment for the major/s you wish to study. The Bachelor of Commerce 

Undergraduate Progression Planner can help you to map out your course choices.  

• We also offer a range of double degree programs for you to consider: www.business.unsw.edu.au. 

 

Choosing a course is a big decision – let us know if you have any questions and we’ll be happy to help. You can 

contact us online, via email or by calling us on +61 2 9385 6996. Please state in the subject line of the email that 

you are from applying from UiTM as an articulation student. 

 

 

https://www.business.unsw.edu.au/degrees-courses/course-outlines/COMM0999
https://www.business.unsw.edu.au/degrees-courses/course-outlines/COMM1999
https://www.handbook.unsw.edu.au/search?q=myBCom
http://www.handbook.unsw.edu.au/undergraduate/programs/current/3502.html
https://www.unsw.edu.au/business/student-life/course-essentials/progression-plans
http://www.business.unsw.edu.au/
http://www.international.unsw.edu.au/contact
mailto:info@unsw.edu.au


Please note:  
1. The information above is accurate at the time of publication and is subject to change. Please refer to 
https://www.unsw.edu.au/business/study-with-us/international-pathways for up-to-date information.  

2. It is the responsibility of the articulation partner to advise UNSW Business School of any changes to the curriculum or 
syllabi.  

 

https://www.unsw.edu.au/business/study-with-us/international-pathways

